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1) Introduction
Whilst debates about interdisciplinarity are a perennial feature economic geography (and indeed human geography more generally) (c.f. Wharf & Arias 2008) , there has in recent years been a growing body of work in the sub-discipline that has self-identified as having shared theoretical or empirical concerns with management studies and international business (IB) scholarship. Economic geographers with diverse interests including global production networks (GPNs), service sector studies and evolutionaryeconomic geography have all referenced commonalities with these 'near neighbour' disciplines (Murphy 2016) . This increasing disciplinary proximity may reflect the growing number of economic geographers located within departments of business and management -a trend that is certainly evident in European and Australasian economic geography. However, it is also likely that it reflects increasingly common conceptual concerns around the nature of the changing global economy and transnational firms. Debates about the location of economic geography within higher education institutions notwithstanding (c.f. Howells & Bassant 2012) -and whether or not this poses a problem for the future of the sub-discipline -the purpose of this report is to assess the nature and scope of this recent and flourishing body of economic geographical work that has certainly more explicitly engaged with literatures in both management studies and international business than in previous decades.
In this respect, the report argues that there is an extremely fruitful and highly productive cross-disciplinary engagement developing that opens up significant new avenues for economic geographers to engage scholars from beyond human geography, and also makes an important contribution to theoretical and empirical debates that are well-established (and in fact are raging) in both management studies and international business. The key contention is that economic geographical work has long grappled with conceptual and theoretical issues around the spatiality of management and the nature of transnational organizations that are becoming the focus of emerging debates in both these disciplines. This is not to argue that the interaction is one-sided, however, since economic geographers are also actively benefiting from the insights of disciplines that have adopted a different epistemological lens in analysing the nature of, for example, firm internationalization or the role of international managers.
What follows is therefore organized into sections that examine different recent dimensions to these intersections with management studies and international business. The next section begins by considering two major strands to economic geographical work that has engaged with key concerns in management studies. The first of these has sometimes attracted a loose label of the 'new management geography' (c.f. Schlunze et al 2012) and explicitly seeks to develop an interdisciplinary sub-field that straddles both disciplines. There is, however, a further identifiable strand to the interaction with management studies by economic geographers that is less clearly self-identifying, but which is no less important in its shared common objects of theory and empirical research with well-established bodies of work in management studies. This work has examined organizational change, ex-patriate and international managers and management practice, as well as managerial innovation and leadership from a geographical perspective in a variety of ways. The third part of the report then moves to consider how economic geography has begun to develop considerable common ground with the discipline of international business, where concerns about firm and industry internationalization dominate, but where longstanding differences in data and methodologies have begun to diminish as international business scholars and economic geographers find common conceptual and empirical interests. Finally, the report ends with some concluding thoughts as to how these developments may impact positively on the future of economic geography.
2) A New Management Geography?
Interest in the management studies literature within economic geography is far from new, with periodic forays into the territory of management studies identifiable in economic geography back to the literature of the 1980s. Perhaps most clearly, the development of the 'Manchester school' initiated by Peter Dicken's mid 1980s first edition of Global Shift (1986) has always occupied common ground with the concerns of management theorists around how firms structure themselves internationally, how production is organized and the relationship between parent companies and subsidiaries. Whilst the legacy of this approach has, in some However, these areas of intersection and overlap have become more explicit over the last five to ten years or so, with economic geographers engaging more explicitly and directly with the management studies literature and its key debates. If earlier antecedents focused less on what economic geographical thinking could contribute to this neighbouring discipline, then this has shifted towards an increasing prevalence of work that argues it has something important to contribute to debates on, for example, varieties of capitalism, communities of practice and corporate leadership (c.f Rodrik 2013; Bathelt & Cohendet 2014) . Furthermore, a growing number of contributions have sought to frame themselves (albeit loosely) as part of a 'new management geography' developing firmly at the overlap of these debates between economic geography and management studies. Whilst not all this work would identify around this label, the engagement with management studies work across a range of topics, industry studies and theoretical contributions is evident. Here I suggest there are at least two distinct fields to this work.
Management Geographies of the Firm
The first field of work engaging more explicitly with management studies in economic 
Geographies of the Global Manager
The Finally, there has also been growing interest within economic geographical work on managers with issues of leadership. There is a very substantial body of work within management studies concerned with this topic, and again it is not just within recent years that economic geographers have engaged with such work, but it is arguable there has been a more focused concern in recent work which has begun to think through questions of how spatiality 3
) The Intersections of Economic Geography and International Business
My purpose in this report is not to argue that there is a clear distinction between work that might be described within a loose management (economic) geography and that which has However, and second, there is an emerging argument that an integration of theories from economic geography can lead to a more effective engagement with one an overarching ambition in IB: to develop 'what Casson (1987: 1) once described as "a general theory of the enterprise in space."' (ibid.). Mudambi and McCann (2010) argue that in order to achieve this kind of generalised theory there is a need by IB scholars to recognise 'the distinction between spatial heterogeneity that arises in the subnational context and spatial discontinuities that arise at national borders' (ibid.). There clear view, and that echoed by critiques by economic geographers of the IB approach (c.f. Strom 2016), is that IB scholarship does not currently effectively deal with this. They therefore argue for two developments in IB analysis which draw clearly on concepts and ideas in circulation within economic geography. The first is that 'subnational spatial variation should be added to the analysis' in a way that does not 'ignore or downplay' international spatial variation; the second is that borders should be conceptualised in a much more sophisticated spatial epistemology inasmuch as they 'should be viewed as (discrete) discontinuities in space, so that they can be analysed in the same models with ( 
4) Conclusion
The aim of the report has been to map out the increasing overlap and interactions between management studies, international business and economic geography over the last few years.
Whilst it is obviously true that economic geographers have drawn on theories within both disciplines for a several decades (although less so in the case of International Business), there has undoubtedly been a much more detailed and closer engagement in the recent literature.
As suggested at the beginning of this report, this may in part be attributed to the growing numbers of economic geographers who are now located in business schools in the UK and other European countries. However, whilst such a trend may well promote the desire (or even institutional 'need') for economic geographers to look to these disciplines, I would argue in concluding that this interaction is being driven by more than expedience or necessity. To a large extent, my contention is that the more fundamental motivation is conceptual and theoretical as both disciplines have become increasingly concerned with spatiality and the kinds of questions that have naturally interested economic geographers for longer. Equally, as also stated previously, this interaction is by no means one-way and economic geographers are making greater use of theoretical approaches developed in these other disciplines. Whilst economic geography's interaction manifests itself differently for each discipline, it presents an enormous opportunity for fertile theoretical and empirical work to be undertaken across disciplinary boundaries. Some of the literature cited in this report bears witness to the fact that such collaboration is already happening, but it is clear there is considerably more scope.
Finally, therefore, I want to end with some reflection on what future directions in this cross-disciplinary field might look like and the key issues geographers and others should consider. Central, with respect to the engagement with management studies, is whether or not the loosely-defined 'new management geography' can develop into a more coherent and distinctive field that gains traction in both economic geography and management studies. In the case of the latter, the most productive area of work appears to be centred around the role of managers as key actors within and between transnational corporations and the nature of corporate globalization. In some respects, these topics appear relatively easy for scholars to pursue through an interdisciplinary approach insofar as work in both economic geography and management studies often makes use of similar research designs and methodologies, with differences being more related to the kind of research questions asked. This still contrasts a little with the relationship between economic geography and international business where the latter has been more reliant on specific methodological stances and theoretical paradigms that have historically had limited traction in economic geography. It is however through the mutual engagement of scholars in both disciplines that the work discussed in this report has begun move beyond these differences to develop a critically-engaged and productive contribution to the key debates around the nature of firm internationalisation. In this respect, this report has hopefully provided insight into an engagement by economic geographers with two other closely-related disciplines that in many respects would appear to be long overdue.
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